HappyKava

V4 ADVERTISING + SPONSORSHIPS

Reach kava customers
and bar operators.

Put your brand inside the moments when people choose what to try,
where to buy and what to stock.

ONE
CAMPAIGN

CONSUMERS

-+

BAR TEAMS



CONSUMER DISCOVERY

Show up while customers are

choosing what to try.

77 Scan Code </ Send an Invite

Featured Products gives your brand a native place

inside the HappyKava Home experience. SPONSORED
Featured Products

01 Introduce the product

Lead with the image, benefit and product story. IRAGON

SPARKLING
TEA

ee

3 DRAGONS BREWING

02 Offer the next step

Send people to shop, find nearby or learn more. 3 Dragons NaTea
Brewing Spark... Pomegranate

White, Red, or Green. Explore White, Red, and
Brewed Sparkling Tea.... Green Kratom varieties.

03 Stay clearly sponsored

Earn attention without hiding the partnership.

Shop Now Find NaTea
nearby

HAPPYKAVA ADVERTISING



KAVA BAR DASHBOARD

Put your products inside the menu-building

workflow.

Sponsored Products also appear in
Menu Manager, where bar teams
decide what to add and what to
order.

+ Prompt Add to Menu
+ Link to wholesale ordering

+ Reach bars that do not stock you
yet

Included with every Sponsored Product
Campaign.

HAPPYKAVA ADVERTISING

@) Happykava

M& Moon & E?O( Kava Bar

985 Home
£ Operations 10

l @ Your Bar

Public Listing
Hours

* Menu
Deals
Events
Reviews
Graffiti Wall

Website
% Growth

Ll Analytics

8 Settings

[ Help & guides

Q Search anything

Categories

Choose a category to filter.

Allitems 34
# Cans&Bo.. 2 -
= Tea 20 e
 Gummies 0 e
# Kava AR
i KTea 4 an

i Add-Ons a4 e

Uncategorized 0

¥ FEATURED VENDOR

Tea Time Seltzers

Order Wholesale 7

# Recommended Additions

FEATURED BRAND PARTNER NOT STOCKED

Tea Time Seltzers
Tea Time Kratom Seltzers are premium, ready-to-drink kratom beverages with B Order Wholesale

a light, carbonated profile, fruit-forward flavors, and lab-tested consistency.

A high-margin add-on that attracts new customers and increases ticket size with a
lighter, refreshing kratom option that complements your kava menu.

FEATURED BRAND PARTNER NOT STOCKED

Leilo Kava Seltzer

3,400+ Searches for Leilo Near You Last Month

Tea
20 products

Bombay Chai

Deep, dark and delightful. Bombay Chai is a mélange of rich black tea and exotic spices, conjuring up the
aromatic delights of an Indian street market. Chai (spiced tea) originated in India as an Ayurvedic healing tonic

5

$4.00 | Large $7.00

Vanilla Coconut

Captivate the senses with the rich warmth of vanilla and the exotic flavor of Hawaiian coconut. With less than
three calories per cup, this deliciously decadent blend makes a wonderful alternative to dessert and is loaded
with antioxidants and health-promoting properties.

$4.00  Large $7.00

Grand Earl Grey

Earl Grey is a traditional, full-bodied blend of black tea and Mediterranean bergamot. Bergamot is a citrus fruit
from southern Italy that lends its flowery-sweet, citrus aroma to this classic tea. Dark and rich, yet smooth and

arnmatic ane Grand Earl Grav ie franianths ~amnlimantad ac tha haet Earl Grau suailahlal

SPONSORED

Add to Menu

Add to Menu

+ Add product

/ Edit

Z Edit

/2 Edit aee
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CUSTOMER ACTION

From "What's This?" to "I'll have another!"

IDRAGON: | IDRAGONS ' 1DRAGONS
BREWING

EWIN
SPARKLING ~ SPARKLING PARKLING
TEA TEA TEA

Ay

3 DRAGONS BREWING NATEA

3 Dragons NaTea

Brewing Spark... Pomegranate
White, Red, or Green. Explore White, Red, and
Brewed Sparkling Tea.... Green Kratom varieties.

HAPPYKAVA ADVERTISING

SHOP ONLINE

FIND NEARBY

PRODUCT DETAIL

BRAND PAGE

Send customers to your
ecommerce checkout.

Help people find bars carrying
your product.

Give shoppers more
information before the click.

Keep your full catalog, story
and links together.



PREMIUM HOME PLACEMENTS

Own the first glance, then tell the bigger brand
storv.

if-spousomsn BY 3 DRAGONS BREWING j
Naturally V ol
Brewed. Boldly s
Different. ORAGENS

RE W,
Whole-laaf batanicals, pramium kava, ndlprld brews / SPARK

crofted for those who expect more from every

SPONSORED BY NATEA

HOME MINI FEATURED

A high-visibility 3:1 story near the top of
Home.

Find your NaTea.

Primary supports static or muted video. Secondary is a
shared static rotation.

BRAND SPOTLIGHT

A full-width 16:9 brand story with an optional offer
and CTA.

HAPPYKAVA ADVERTISING 05



OFFERS AND INCENTIVES

Give customers a reason to act now.

Deals and rewards place your offer inside active browsing moments.

i Happy Hour

s+ Oahu Kava Bar % 4.3
West Palm Beach, FL - 2.8 mi O

Aﬁ-

SPONSORED BY NATEA Tl PARTNER REWARD

Get 20% Off White
Find NaTea Near You Rabbit Today!

% 4.9 (2.4k reviews) Claim your exclusive lifetime
e eAsroit promo code now.

KRATOM SELTZER

O White ® Red © Green

DEALS PLACEMENT Meet customers while they PARTNER REWARD Exchange a discount code for
browse value. immediate action.

HAPPYKAVA ADVERTISING 06



CAMPAIGN POSSIBILITIES

Choose placements around the result you want.

LAUNCH + AWARENESS RETAIL + AVAILABILITY PROMOTION + PLAY TRADE + WHOLESALE
Home Primary Bars Inline Partner Reward Kava Bar Dashboard
Home Secondary Empty Search Search Smart Filter Mobile Owner Tools
Featured Takeover Bar Detail BULA RUSH Home Kavatender Mode
Brand Spotlight Deals Inline Card
Sponsored Products Deals Inline v2 BULA RUSH In-

Game

Seventeen placements can be combined into a focused campaign or purchased individually where pricing is listed.




COMMERCE OPTIONS

Send Demand To The Right Sales Channels

HappyKava can hand customers and bar teams directly to your preferred destination.

01 Your ecommerce checkout 02 A nearby product locator
Use your existing product page, cart and fulfillment. Help customers find participating kava bars.

03 A discount or reward 04 Wholesale ordering
Send people to a campaign landing page or redemption Give bar teams a direct path to sample, order or contact
flow. sales.

Your destination can change between campaign cycles as products, promotions and distribution evolve.
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ALWAYS-ON PRESENCE + PRODUCT REACH

Start with a brand home.

Add Promoted Products when you need it

BRAND PAGE ONE SPONSORED PRODUCT
PER MONTH PER MONTH

ANNUAL OFFER: $600/YEAR

One promoted SKU in Featured

Your brand profile, every product Products and the Kava Bar
listed nhon-promoted, and Dashboard Menu Manager.

external purchase links.

Sponsored Product Campaigns include both consumer and bar-operator placement.

UP TO FOUR PRODUCTS

$500

PER MONTH

Up to four rotating SKUs, with
one product visible per user
session.



PREMIUM PLACEMENT RATES

Ad Placements, Prices, Attention & Exclusivity

Home Primary - Static (Exclusive)

Home Primary - Video (Exclusive)

Home Secondary - Static

Featured Takeover

Brand Spotlight

$750/mo

$1,000/mo

$300/mo

$500/mo

$400/mo

Partner Reward - Exclusive

Partner Reward - Non-exclusive

BULA RUSH In-Game

Mobile Owner Tools

Kavatender Mode

$500/mo

$350/mo

$1,000/mo*

$250/mo

$250/mo

Primary video is muted, with no audio, up to 40 seconds. Secondary is static and rotates every 5 seconds among up to 4 advertisers.

Partner Reward requires a discount code. *\BULA RUSH is $2,500 prepaid for 3 months.




GROWTH PARTNER

A focused package for product launches and
steady visibility.

INCLUDED

$7 5 O + Brand Page with all non-promoted products

PER MONTH
+ One Sponsored Product across both product
audiences

$1 + Home Mini Featured Secondary placement
,900

PREPAID FOR 3 MONTHS + Brand Spotlight

A simple way to establish your brand, promote + Campaign reporting
a product and add premium Home visibility.



MAX GROWTH PARTNER

Broader presence, subscriber access and one
premium exclusive.

INCLUDED

$2 ’ O O O + Brand Page + up to 4 rotating Sponsored Products

PER MONTH One exclusive premium placement

$5,000 PREPAID | 3 MONTHS Featured Takeover + Brand Spotlight

Home Secondary placement

Choose one available exclusive premium Mobile Owner Tools + Kavatender Mode

placement. A video Home Primary adds $250
per month. HappyKava+ Premier Access

Priority scheduling and reporting

Full HappyKava+ audience exclusivity is available

28 ) (B | sl Sl Subscriber rotation is limited to up to 3 Max Growth partners.




CAMPAIGN REPORTING

Placement & Performance Metrics

01  Ad views 02

See how often included placements were viewed.

03 Shop and nearby actions 04

Measure online shopping and local availability interest.

05 Reward and game activity 06

Review Partner Reward and BULA RUSH engagement
when included.

Your report reflects the placements and actions included in your campaign.

HAPPYKAVA ADVERTISING

Product and brand clicks

Track visits to products, Brand Pages and campaign
destinations.

Wholesale actions

Track bar-team clicks to order, sample or add products.

Campaignh summary

Receive a clear recap of placements, creative and
recorded actions.
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CREATIVE GUIDE - PREMIUM HOME

Premium Home creative requirements.

PLACEMENT

Home Primary

Home Secondary

Featured Takeover

Partner Reward

Brand Spotlight

SEND

1200x400; 3:1 exact

1200x400; 3:1 exact

1600x1000 + 1200x1600 PNG

1000x2000 transparent PNG

1600x900; 16:9

CAMPAIGN DETAILS

Static JPG/PNG/WEBP or muted MP4 up to 40 sec; poster required.

Static only; rotates every 5 sec among up to 4 advertisers.

Background plus transparent product art; include headline and

destination.

Supply the discount code, offer terms and destination.

Supply title, optional offer, CTA and destination.

Minimum Mini Featured size: 600x200. Still images may be JPG, PNG or WEBP up to 8 MB.

HAPPYKAVA ADVERTISING
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CREATIVE GUIDE - PRODUCTS, DEALS AND CONTEXT

Prepare product and intent assets once.

PLACEMENT

Search Smart Filter

Sponsored Products

Bars Inline

Deals Inline

Deals Inline v2

Empty Search

Bar Detail

SEND

Product name + CTA copy

1000x1000; 1:1

1000x1000; 1:1

960x1100; 24:27

1000x1000 + 512x512 logo

1200x400; 3:1 recommended

1200x400; 3:1 recommended

CAMPAIGN DETAILS

No image required; connect the filter to a featured product.

One SKU or up to 4 rotating; include product title and destination.

Connect the product to nearby availability.

Supply title, image and destination.

Supply product image, price or offer details and destination.

Supply title and destination; image is optional.

Use a concise message for customers evaluating a venue.

Keep prices, CTA buttons and sponsor labels out of artwork; HappyKava adds those elements in the placement.

HAPPYKAVA ADVERTISING
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CREATIVE GUIDE - GAME AND TRADE

Reach players and bar teams with these formats.

PLACEMENT

BULA RUSH Home Card

BULA RUSH In-Game

Kava Bar Dashboard

Mobile Owner Tools

Kavatender Mode

SEND

1600x900 + 1200x1600 PNG

1600x900 + 1200x1600 + 1200x300

1000x1000; 1:1

1200x400; 3:1 recommended

1200x400; 3:1 recommended

CAMPAIGN DETAILS

Supply ambient artwork, product art and optional wordmark.

Supply ambient, product and wordmark assets for dark and light states.

Sponsored Product appears in Menu Manager with Add to Menu or
wholesale CTA.

Supply headline, optional image and owner-facing CTA.

Supply headline, optional image and staff-facing CTA.

For every campaign: provide an HTTPS destination, accessibility description and approved brand assets.

HAPPYKAVA ADVERTISING
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GETTING STARTED

NEXT STEPS

01 02 03 04

Choose Send assets Review Go live

Select the package or Share products, artwork, Approve the in-app and Launch on the agreed

placements that match copy, destinations and Dashboard campaign date and receive

your goal. timing. preview. campaign reporting.
TO START Send your brand, campaign goal, products, preferred placements, destination and

target launch date.

HAPPYKAVA ADVERTISING
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Happyava

Put your brand inside
the next kava decision.

Tell us what you want to promote and where you want the customer or bar
operator to go next. We will recommend a focused campaign.

g@happykava.app HappyKava.appl/advertise

HAPPYKAVA ADVERTISING - 2026
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